Designing a Screening Study

Communications

David B. Buller, PhD

Klein Buendel, Inc.

MD Anderson Cancer Center

October 30, 2015



Behavioral Domains

Personal Program Policy
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Diffusion of Innovations Theory:

Adoption Decision Process

Individual & Social
Characteristics

- personality

- adopter categories

- source valence
- self persuasion

- social comparison
-public commitment
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Agenda Setting || Attitude Formation/change || Normative Influences || Behavior Change
- information - message design - message design - message design
acquisition - innovation characteristics - social identity - innovation trialability

- source valence

Self Persuasion

- self efficacy
- response efficacy
- coping strategies for barriers




Diffusion of Innovations Theory:

Innovation Adoption within Populations
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Diffusion of Innovations Theory:

Organizational Change

INITIATION IMPLEMENTATION
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Professional Network Internal Champion

Mass Media Adaptation of Innovation/Organization

Change Agent Contact Meaning of Innovation to Workers

Creation of Need/Problem Cope with Misunderstandings/Resistance/Side Effects

Fit with Problem/Organization Support Continuance

Reduce Uncertainty




Communication Consideration

e Audiences
* Intermediaries and Key Decision-makers
 Core Messages

e Factors in Adoption Decision Process
— Knowledge
— Innovation characteristics
— Norms



Communication Considerations

e Delivery Channels
— Communication networks
— External information sources
— Opinion leaders

e Organizational Change
— Initiation v. implementation
— Competing priorities

e Continued Engagement and Relationship
Building



Thank You

David B. Buller, PhD
dbuller@kleinbuendel.com

klein

bucndel



	Communications
	Behavioral Domains
	Diffusion of Innovations Theory:�Adoption Decision Process
	Diffusion of Innovations Theory:�Innovation Adoption within Populations
	Diffusion of Innovations Theory:�Organizational Change
	Communication Consideration
	Communication Considerations
	�you��David B. Buller, Ph.D.�dbuller@kleinbuendel.com



